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Education: 
Ph.D. in Marketing — Florida International University (August 2021) 


MBA - Radford University (May 2016) 
B.Sc. in Marketing - King Fahd University of Petroleum and Minerals (February 2011) 


Research Interests 


Sales management, Innovation, New Product development, and Marketing Education 


Ongoing Research 


Alzanbagi, Mohammed and Dickson, Peter, “The Role of Salespeople in Co-creating Innovative 
Solutions with Business Customers: The Importance of Design Thinking”, to be submitted to the 
Journal of Personal Selling and Sales Management. 


Dickson, Peter; Alzanbagi, Mohammed; Mohammed, Shazad; Serin, Nuket; Sousa, Ellen and 
Torres, Patricia, “The New Product Co-Development Effort of Salespeople”, submitted to the 
Journal of Product Innovation Management. 


Conference Presentations 


Alzanbagi, Mohammed and Rodriguez, Alexandra, “Promoting Prosocial Consumption for Socially 
Excluded Customers: The Role of Categorizing and Message Assertiveness”, Atlantic Marketing 
Association Conference, Asheville, North Carolina, September 25 — 28, 2019. 


Certificates: 


Certificate in University Teaching & Learning - Florida International University (December 2020) 


Teaching Experience: 
Umm Al-Qura University 





Principles of Marketing 
Consumer Behavior 
Advertising Management 
Marketing research 


Florida International University 





Principles of Marketing 


Work Experience: 


Assistant Professor at the College of Business - Umm Alqura University (December 2021 — Present) 





Teaching Assistant at the College of Business - Umm Alqura University (March 2013 — November 2021) 





Graduate Assistant at the Management Department - Radford University (August 2014 — May 2015) 
Contributed in research project for the Strategic Management Simulation Pedagogy 
Conducted grading and analysis of student exams 





Assistant Marketing Analyst - Saudi Industrial Development Fund (July 2012 - February 2013) 
Assisted in analyzing marketing feasibility studies 
Employed global trade databases for trade analysis 





Assistant Marketing Officer - Al Rajhi Bank (September 2011 — June 2012) 
Worked with the marketing research department in constructing and analyzing surveys 
Helped the marketing communication department to create advertising messages 
Managed the internal employees’ innovative ideas’ database 





Researcher - Al-Khobar Nonprofit Office (January 2010 — June 2010) 
Conducted research to measure the effectiveness of mall kiosks as a fundraising tool 
Contributed in improving the fundraising ads 


Volunteer - King Fahd University of Petroleum and Minerals (September 2006 — February 2011) 
Assisted new students settle into their new housing 
Participated in presenting the Marketing major courses to new students 


